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Why Indicators Matter

• EVIDENCE-
BASED PLANNING

• MONITORING 
SUSTAINABILITY

• CAPACITY 
MANAGEMENT

• POLICY 
LEARNING



Types of INDICATORS

• Composite indicators: These are a common method that aggregates 
multiple indicators (e.g., economic, environmental, and social) into a 
single, overall sustainability score for a destination.

• Qualitative and quantitative analysis: A combination of methods is 
often used.

• Qualitative: In-depth interviews with local residents, business owners, and 
government officials to understand their perceptions of tourism's social, 
economic, and environmental costs and benefits.

• Quantitative: Using statistical data and metrics to measure performance, such 
as the greenhouse gas emissions or solid waste generated by tourism.

• Strategic plans: Municipalities/regions often use specific plans to 
guide their tourism development and evaluation.



QUALITEST Tool
Developed by the European Commission, this is a systematic approach for 

evaluating the quality performance of tourist destinations and related 
services.



SITS – OTB: The OTB Sustainable Tourism 
Indicators System (Barcelona Tourism Observatory)

• The new SITS-OTB system is 
made up of 30 
indicators linked to the 3 
areas of tourism 
sustainability, corresponding 
to 21 issues, and which 
respond to the 17 SDGs



EU Blue Economy 
Observatory

• Alessandro Pititto



Focus on 2 SPECIFIC TOURISM INDICATORS 

SEASONALITY TOURISM INTENSITY
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Tourism Seasonality

Definition: Concentration of 
tourist activity over time.

Impacts: Labour instability, 
environmental pressure, 
infrastructure stress.



Tourism Seasonality

Gini coefficient, measuring the inequality in a frequency distribution. Originally 
used to study income inequality, it can also be applied to tourism seasonality.

Share of the 2 dominant months in the annual number of nights spent

Seasonal deviation, defined as the average of the (absolute) deviations of the 
monthly data points from their annual mean.

Difference between the peak and low month, although this peak/low ratio

Wide variety of seasonality measures
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Tourism Intensity

Indicator: Overnight stays per 1,000 
residents.

Captures pressure on communities 
and resources.



Tourism Intensity

The European Commission’s tourism 

vulnerability work and the EU Tourism 

Dashboard adopt the same definition 

(nights divided by population) and 

often express it per 1,000 inhabitants.

 

The OECD uses “number of overnight  stays in 

tourist accommodation per 1,000 inhabitants” 

as one of its key indicators of tourism’s role in 

regional attractiveness and economic reliance 

on tourism.

Tourism intensity=       Number of nights spent at tourist accommodation
                                                                        Resident population

Other relevant indicators: Tourism DENSITY: measures the 
presence of tourists relative to the area under consideration



Tourism Intensity



Policy 
Implications

• Diversification

• Seasonal spreading

• Visitor flow management

• Resident wellbeing measures
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THANK YOU!!

Group Photo!!
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